Alma Analytics 
Introduction to Alma Analytics
With Alma Analytics, you can run reports on your library's activities.  With both out-of-the-box reports and reports of your own, you can understand more about your library's activities and make informed decisions on collection development, library administration, and more.
There are three types of analytics in Alma: Reports, Dashboards, and Data Visualizations.
Reports take data from your institution and present it in meaningful ways such as tables, charts, and graphs. Reports can cover many subjects such as inventory, resource usage, and expenditures.
Dashboards organize and display multiple reports in one place.
Data visualizations offer interactive, dynamic views of data that allow users to drill down, filter, and explore insights in real time. With rich visual formats like heat maps or trend lines, they enable faster, more intuitive understanding of business performance, helping you meet your KPI’s.
Alma Analytics includes two main components: Classic Analytics, which includes Reports and Dashboards, as well as Data Visualization, which features a revamped user interface. Both are designed in an Oracle-based platform
Users in Alma who interact with analytics generally fall into one or more of these descriptions:

Typical Alma users: library staff either in the circulation desk, working in the acquisition department, or in any other role who view analytics in Alma or in scheduled emails containing reports. They normally have the Library Level Analytics Consumer role.

Analytics Designers: Users who create and edit analytics via the Oracle platforms. They must have the Design Analytics role.
Analytics Administrators: Users with the Analytics Administrator role who manage, configure, and share Analytics Objects with other Alma users. An Analytics object is an Alma entity that contains a report, dashboard, or data visualization.
 
Let’s see how Analytics Consumers can find analytics in Alma.

Some analytics may be displayed on the user’s homepage in the form of widgets or as an alternative homepage. Consumers can also access select analytics via the Analytics menu, under Pinned Analytics. Each link goes directly to the full report.

On the bottom of the Analytics menu, note the two dates. These indicate how fresh the analytics data is. Every day, a full database refresh (also known as an ETL – Extract, Transform, and Load) takes place in Alma Analytics. These dates indicate the start and end of that process.

Analytics consumers can access all analytics shared with them under Analytics Shared with Me. Here is a list of the analytics available to you. Click on an analytics object for more details in the right pane, including an option to subscribe to scheduled reports, a report preview, and a link to the full report.
Analytics Designers can access the Oracle platforms via the Alma menu. Under Access Analytics, you can design reports and dashboards, and under Access Data Visualizations, you can design data visualizations.

Let’s click Access Analytics to open the Classic Analytics platform.

This signs you into Oracle via single sign-on. You can customize the dashboard that appears here. You can create a new report under Create > Analysis. The report can be from any of the Subject Areas, including E-Inventory, Funds Expenditure, Fulfillment, and Users. We will show how to create reports in a future session.

Existing reports can be accessed via Catalog and browsing through the folders. My Folders contain your personal reports and dashboards. Shared Folders contain analytics shared with you and other users. In the Alma folder, you can find out-of-the-box analytics created by Ex Libris and shared with all Alma institutions. In the Community folder, you can find reports created by Alma users from all institutions and shared across all institutions. And finally, in your institution’s folder you can find all analytics managed by your institution and shared among your colleagues.

This concludes our introduction to Alma Analytics.

Thank you for joining!
